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Press Release

Social Storytelling

Cocomore and RaboDirect Place Food Waste at Center of Attention

Frankfurt am Main (Germany), October 16, 2018 - Digital agency Cocomore stage-manages the

message "Growing a better world together" for its customer RaboDirect Germany on an own
Instagram channel. That way the direct bank, a subsidiary of the cooperative Rabobank, positions
itself as a pioneer in the fight against the waste of valuable resources and for global food safety.
Specialising in agricultural and food markets, Rabobank has been promoting global projects that
support this objective for years - the projects range from loans for farmers to the promotion of start-

ups and the financing of food-sharing initiatives.

Thematically the Cocomore team takes up for example the 'FoodBytes! Rabobank event on
Instagram, a next-generation pitch competition to detect the mostinnovative start-ups and
provide them with mentoring and contacts for successful market growth. The new Insta-
gram channel thus provides a stage for the most exciting innovations in the food and agri-

culture sector.

The Cocomore team created an Instagram profile which emphasises the importance and
first-class nature of the topic of food scarcity and thus sets itself apart from Rabobank's
Facebook presence, where the brand message is summed up with a lot of humour and
charm: Here you not only benefit from saving money yourself, but are also committed to
the good cause worldwide. "Facebook is a channel that communicates the topic of saving
with irony and a twinkle in the eye," says Marc Kutschera, CEO of Cocomore. "The new In-
stagram channel creates a separate space for "Growing a better world together", separate

from Facebook, in which the projects and commitment of Rabobank can be presented in
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the desired intensity.”

"The need of investors and customers to learn more about the use of their deposits is grow-
ing," says Marc Schafer, Chief Commercial Officer at RaboDirect Germany. "The question
of 'Where is my money going?'is becoming increasingly important and should gain an even

stronger focus in our future communication.”

Cocomore has been supporting the social media activities of RaboDirect since 2014. In ad-
dition to the Facebook and Instagram profiles developed and managed by the agency, fur-

ther projects are already in the planning stage.

Responsible at Cocomore Ltd are Marc Kutschera (Executive Board), Thomas Roth (Content
Strategy), Christian Flach (Social Media Manager), Rebekka Riek (Consulting), Luis Pena
(Project Management). Responsible on the part of RaboDirect are Sabine Reinert (Head of
Marketing), Lisa WeiBer (Social Media Manager), Marc Schafer (Chief Commercial Officer)

as well as Gwendolin Walper (Campaign Manager).

Uber Cocomore

As an agency for marketing, IT and experience design, Cocomore develops communication, e-commerce and customer rela-
tionship management (CRM) solutions with a total of 180 employees at the Frankfurt, Cologne, Geneva (Switzerland) and Se-
ville (Spain) offices. Cocomore's clients include HDI, Nestlé, Procter & Gamble, Merz, Tele Columbus and TVH. The agency
has implemented projects in more than 30 countries.

For more information, please visit: www.cocomore.de
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